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Why should your team
suit up for this annual
o0 O
celebration?

This year, Customer Service Week is more important than ever.
Practically overnight, service teams moved from in-house to remote work.
They put in long hours, with limited staff, and anxious customers.
During Customer Service Week you can celebrate your team’s
extraordinary efforts during the pandemic and build the strong bonds that
will last all year long.
It’s also the perfect time to:
• Boost morale, motivation, and teamwork.
• Reward frontline reps for the important work they do all year long.
• Raise companywide awareness of the importance of customer service.
• Thank other departments for their support.
• Remind customers of your commitment to customer satisfaction.

“

My company has been
celebrating Customer Service Week
since 1993, and it is a big part
of our culture. We use the week
to show employee appreciation,
promote employee welfare, and
take the opportunity to increase
awareness of quality and service
— All in the spirit of fun.

”

Victoria Reed
Specialized Association Services
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These MVPs celebrate Customer Service Week

Shouldn’t you?
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Each year thousands of companies across the United States and around the world
celebrate Customer Service Week. They represent leading financial, healthcare, insurance,
manufacturing, retailing, hospitality, communications, not-for-profit and educational
organizations, as well as government agencies, and others. What unites them is their deep
commitment to quality customer service. Join them in celebrating Customer Service Week.
• AAA

• Comcast

• Johnson & Johnson (Global)

• Saskatoon, Canada, City of

• Aetna

• Continental Tire

• Kaiser Permenente

• Sedgwick

• Agero

• Cooperative Response Center

• Lenel

• Selective Insurance

• AIG Travel Guard

• Covanta Environmental Solutions

• Magnolia Health

• Skagit Casino Resort

• Aimia

• Delta Dental

• Michael Foods

• Southern California Edison

• Amalgamated Life

• DePuy Synthes

• Motorola Solutions

• Summit Food Marketing

• AT&T

• DHL Express (Global)

• MRI Software

• Taro Pharmaceutical Industries

• Austin Energy

• Duke Energy

• Newell Brands

• Texas Capital Bank

• Axis New England

• Farmers Insurance

• NGL Energy Partners

• Thermo Fisher Scientific (Global)

• Oasis Outsourcing

• Thomas & Betts

• Old American Insurance

• Toho Water Authority

• Old Republic Home Protection

• Toldeo, City of

• Omnicell

• UnitedHealthcare

• Bakersfield Family Medical
Center
• Blue Cross Blue Shield

• FedEx
• Ford Motor Company of
Southern Africa

• BNY Mellon

• Fort Worth Community
Credit Union

• California Water Service

• Fujitsu America

• Unitiv

• Capital One Canada

• Oracle Corporation Japan

• HSBC Bank

• University of Pittsburgh

• Cardinal Health

• Orange and Rockland Utilities

• Henry Schein

• Veritiv

• CenterPoint Energy

• HomeTeam Pest Defense

• Packaging Corporation of
America

• CenturyLink

• Honda Financial Services

• PeaceHealth Laboratories

• Vitamix

• CertainTeed

• Hyuna International

• Philadelphia Insurance

• Waste Management

• Clearwater, City of

• IEEE

• Pioneer Electronics

• Wells Fargo 

• Cofiroute USA

• IQOR

• Quest Diagnostics

• and many more ...
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Your Game Plan
While every celebration is different, this nine-step game plan will help you stay
on-track from the early planning stages until the final thank-you.

Play 1. Set your goals
The first step in planning a celebration is to decide what you want to accomplish.
Do you want to recognize and reward frontline staff? Thank other departments?
Increase teamwork? Or maybe all three?
Once you set your goals, you’ll have a yardstick against which to measure each
celebration idea that is considered.
Over the years, we have developed a set of five goals that, used singly or in
combination, form the basis for most Customer Service Week celebrations.
These goals are:
•
•
•
•
•

Boost morale, motivation, and teamwork.
Reward frontline reps for the important work they do all year long.
Raise companywide awareness of the importance of customer service.
Thank other departments for their support.
Remind customers of your organization’s commitment to customer satisfaction.

But not everyone uses these goals. Several years ago, a customer shared some
very practical goals for her celebration:
• Show our reps we appreciate them.
• Provide opportunities for reps to get to know each other better.
• Have fun.
That last goal is an important one no matter what your other objectives are.
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Your Game Plan

Play 2. Develop your budget
People run wonderful celebrations with budgets of all sizes. But it’s
important to determine what funds you’ll have available early on and
then to start stretching those dollars.
Based on the results of a CSWeek.com survey, the average number of
people participating in a celebration is 57. And the amount spent per
rep ranged from $15 to over $100.
That’s quite a range. In general, larger departments spent more overall
but less per person than did smaller departments. What almost all
celebrations have in common is that they include festive decorations,
food, and gifts. Again, some are simple — others lavish.
Also, don’t forget to stretch your budget by asking the departments you
work closely with, such as sales and marketing, to “sponsor” a luncheon
or pick up the tab for a special gift for each rep. You’ll find other
departments and senior managers are eager to show their appreciation
during Customer Service Week. You just have to ask.
Need inspiration on how to request funding for your Customer Service
Week celebration? You’ll find a sample memo at the Customer Service
Week website — CSWeek.com/memo.

“

It is a great opportunity
to recognize the efforts used
to provide great service and
to show we value those
contributions.

”

Vicki Chia
Iowa Network Services
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Your Game Plan
Play 3. Set up committees and
delegate responsibilities
In some companies, one person plans and executes the entire event, in others,
everyone in the department is involved. Typically, people work with a single
coordinator and several teams — each with clearly defined responsibilities.
Teams are generally organized along functional lines such as decorations, food,
activities, gifts, and clean up. Or they may be organized based on celebration
goals such as “Thanking other departments” and “Rewarding frontline reps.”
You can put together teams in several ways: ask for volunteers, use only senior
reps, use reps who are future supervisory candidates, or use teams of reps
and supervisors. If you are including other departments in your celebration,
consider creating interdepartmental teams as well.
However you organize, look for enthusiastic, creative, and committed team
members who have good organizational skills and time to work on the project.

Play 4. Create a daily agenda
While Customer Service Week is a week-long celebration, you can choose
to celebrate as much, or as little, as is appropriate for your service team and
organization.
Some people will celebrate with games, activities, and
recognition each day. Others will opt for a smaller scale
event. Whatever suits your needs, you will find lots of
examples of activities and weekly agendas at the Customer
Service Week website — CSWeek.com/agendas.
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Play 5. Order your supplies
To create a festive atmosphere, coordinate all of your materials. Decorate with Customer
Service Week Posters, Balloons, Pennants, and Banners. Use color coordinated paper
products for all of your snack breaks and meals. Give gifts with the official Customer Service
Week logo. And, of course, present those gifts in coordinating Gift Bags.
You’ll find all of the materials for your celebration at the Customer Service Week website
— CSWeek.com/products. And you’ll find significant discounts when ordering by
the early bird deadline (July 17) and for large groups.

Play 6. Confirm, confirm, confirm
At regular intervals, meet with your planning committees to review plans and resolve
outstanding matters.

Play 7. Enjoy the celebration
After months of planning, you deserve the chance to kick back, enjoy the celebration, and
reconnect with coworkers.

Play 8. Prepare for next year
An important post-event step is the wrap-up meeting with your committee heads. The
objective is to review all aspects of the event from initial goals to final execution
and to discuss where the event may have fallen short, where it soared, and suggestions for
improvement.

Play 9. Share your success
In upcoming issues of the Customer Service Week Email Bulletins and at the CSWeek.com
website, we will be sharing photos and details of this year’s celebrations. While the
memories are fresh, please email us (info@CSWeek.com) photos and details of your
celebration or post to the Customer Service Week Facebook page.
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Game Day

Agenda

Customer Service Week is a big, loud, fun-filled celebration. And this year doesn’t
have to be any different. Whether your service team is in the office (and practicing
social distancing) or working remotely, you can recognize their accomplishments.
This agenda, for an in-house celebration, can be adapted to remote or mixed
teams with the addition of the Celebration Kit, the Stress Relief Kit, and the many
virtual activities in the Activities section at CSWeek.com.
One to two weeks before Customer Service Week. Start building excitement.
Send save the date cards to everyone who will be celebrating.
Friday before Customer Service Week. Get ready.
Distribute agendas for the coming celebration. Decorate the customer
service department and the entire organization with Posters, Pennants,
Banners, and Balloons.
Monday. Start the week with a kick-off breakfast.
Take a few moments to ask all participants to sign the annual Customer Service
Week Pledge. This provides an opportunity to discuss the importance of the week,
the meaning of the week’s theme and logo, and for everyone on your team to
recommit themselves to customer service. Send everyone back to their desks with
a memento of the event.
Tuesday. Host a stress reduction event.
Stress is an inevitable part of customer service work. Show your understanding
by hosting a stress reduction event. Turn the breakroom into a spa-like oasis,
provide in-house chair massages, practice deep-breathing techniques, and
provide stress-relief kits for your team. To do this, pack colorful Gift Bags with
our Bead-Filled Stress Ball, Stress Putty, Fidget Pen, and other fun gifts and stress
relievers plus a copy of the popular booklet, Yoga at Your Desk.
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Game Day

Agenda

Wednesday. Host a recognition event.
Roll out the red carpet and recognize your Dream TeamTM. Mark the
event with plenty of photos showing everyone receiving this important
recognition.
Thursday. Play games.
Team-oriented games and challenges are a great way to boost morale and
build team spirit. CSWeek.com has everything from downloadable paper
and pencil puzzles and team activities, to activity books, and supplies. Let
the games begin at CSWeek.com/activities and CSWeek.com/puzzles.
Friday. Host a wrap-up party.
Provide a catered lunch, pot luck, or cupcake and coffee break to end the
week on a high note. This is the time to reflect on the special celebration
the team has shared.
Be sure to thank all of the people who gave their time and energy to make
the week a success. Make your final prize awards. And then hang your
Certificate of Participation. The Certificate of Participation is included in the
premium content for CSWeek.com customers.

“

The whole week
was a success, people
really enjoyed that their
managers took the time
to plan a celebration
for them.

”

Ellen Stockman
Lexmark Canada Inc

Customer Service Group • CSWeek.com
© 2020. Customer Service Group. All rights reserved.

X x x X x x

Logo for your

DREAM TEAM
This year we’re celebrating with the new Customer Service Week 2020
theme — Dream TeamTM. The theme reflects the importance of teamwork
in providing outstanding service to all customers. If you have a team that
is passionate about what it does, strives for excellence, puts customers
first, and values teamwork, we invite you to celebrate your Dream TeamTM
during Customer Service Week.
The theme is colorfully illustrated in a royal blue, red, and gold logo.
The colors and design work together to create a logo worthy of your
Dream TeamTM.
The logo is reproduced on a wide range of decorations, gifts,
rewards, and stress-relievers, which were created exclusively for
Customer Service Week 2020.
The theme is also carefully woven through the ready to use Activities,
Puzzles, and Printables, which are available online at CSWeek.com.

“

I have turned to you for
Customer Service Week
activities and themes for
10-11 years. A great resource!
I really appreciate you and
your terrific customer service
as well. Thank you!
	
Jennifer Reyes
Iron Mountain

”
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Don’t get caught off side. Play fair.

Respect the logo
The Customer Service Week logo is a trademark of the Customer Service Group,
which regulates its use.
As a celebration planner, you are part of the Customer Service Week imagebuilding process. We rely on you to ensure that the logo is not used in any way that
diminishes its value, impacts negatively on the program, or violates trademark law.
The logo may only be used in the following ways:
•P
 osted at your company internet or intranet site to announce
the week and your participation.
•P
 rinted in your company publications announcing the week
and your participation.
•P
 rinted on limited materials used during your celebration.
This includes invitations, agendas, and announcements.
• Included in emails to announce the week and your
participation.
• Incorporated into baked-goods served during your celebration.
This includes cakes, cookies, and cupcakes.
The shape, color and typeface used in the Customer Service Week logo were
carefully selected. It is incorrect to stretch, condense, reshape, change the color, or
alter the logo in any way.
Logo availability
Logos for the above uses are available at CSWeek.com/logo. By downloading
these logos, you are agreeing to the above terms and conditions of use.
If you wish to use the logo for any other purpose or in any other format, please
complete the logo request form, which is online at: CSWeek.com/logoform.
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Customer Service Group
For more than 40 years, the Customer Service Group has
helped increase morale and motivation, improve service
quality, and boost customer satisfaction with these tools:
n Monthly training newsletter
n Training packages
n Training videos and DVDs
n Activity books
n On-the-spot recognition kits
n Customer Service Week celebrations
n Spotlight awards
n Free e-newsletter

Customer Service Group
36 Midvale Road, Suite 2E, Mountain Lakes, NJ 07046
Phone: 973-265-2300, Fax: 973-402-6056
Email: info@CustomerServiceGroup.com
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